
Publishers today face the challenge of fully utilising their first-party data to maximise 
audience engagement and monetisation. 

With Experian’s match test, you can gain valuable insights into your audiences and 
leverage powerful solutions for data onboarding, audience extension, and addressability.

A match test evaluates the effectiveness of 
Experian’s Consumer Sync solution in resolving 
various identifiers to known individuals 
or households. The more comprehensive 
your data, the better the results so whilst 
we can run a test on any volume, we 
recommend providing at least 100,000 unique 
identifiers for the most effective analysis.

These may include:

Offline IDs (e.g. name, address)

IP addresses

Unique Identifiers (UIDs)

Mobile Ad IDs (MAIDs)

Hashed Emails (HEMs)

MATCH TEST

You’ll receive a test 
report outlining the 
match rates applicable 
to your data, along with 
audience insights such 
as Mosaic segment and 
demographic breakdown.

See how Consumer Sync can benefit your business with a no obligation proof of concept

MATCH TEST
Gain a competitive advantage  
for digital publishers
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Please email sam.charlton@experian.com to arrange your match test

What’s included in your match test report?
Summary Matched identifiers

Demographics
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