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In Numbers

New Mosaic combines unparalleled data resources to
deliver our most comprehensive classification ever
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Channels

Mosaic enables consistent targeting across a
multitude of on and off-line channels

Email Digital Display Mobile
& > @
J
Direct Malil Telemarketing TV & Video
On Demand
Location Planning Out of Home and more
& Design

Groups and Types
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Aspiring Homemakers City Prosperity
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Just Your Type
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Ghannel Preference™

Consumers’ first choice of communication
channel when being contacted by companies
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SMS/Text Other Mobile - call Landline Post
Telephone

smartphone Adoption™
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Facebook Use*

Frequency with which customers visit Facebook
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******* Experian commissioned research with 12055 respondents

www.experian.co.uk/mosaic
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