
Retailscape Using Experian’s consumer and 
market insight to help you identify 
the best locations for your business

One of the most important challenges facing any 
business that relies on attracting customers to   
physical outlets is how to prioritise new locations which 
offer the greatest possible market potential. Whether 
you’re in retail, leisure, food & drink, financial services, 
property or indeed any other sector where retail centres 
are important, you don’t need to be told just how critical 
a well chosen location is to your business success.

At Experian we understand this well, 
so we have created Retailscape 
a powerful yet easy-to-use tool 
which allows you to tap into our 
wealth of consumer segmentation, 
demographic, and retail centre 
insight to help solve this challenge.

What is Retailscape?
Retailscape is a simple tool that 
combines a vast range of Experian 
data that can be used to inform your 
decision on what locations offer you 
greatest potential. It will help you 
gain a thorough understanding of 
locations based on insight relevant 
to your business by combining 
consumer data such as Experian’s 
Mosaic segments, population 
projections, retail expenditure 
estimates, and online shopping 
behaviour; with centre insight such 
as our Goad outlet data and centre 
resilience scores. Retailscape also 
gives you the freedom to weight your 
chosen criteria according to their 
relative importance, allowing you to 
produce a list of the top locations 
that meet your specific requirements.

What would I get from Retailscape?
Retailscape allows you to select 
the criteria that best indicates high 
potential for your business and then 
ranks the top locations across Great 
Britain based on those selections. It 
can produce location rankings based 
on anything from 1 to 25 criteria 
dependent on how much insight 
you need to make a robust decision.  
Furthermore, Experian can also 
tailor Retailscape based on your own 
specifications, such as real customer 
profiles, or defined types of centre 
outlets, making sure you prioritise 
high potential locations with even 
greater confidence.

Retailscape allows you to 
select the criteria that best 
indicates high potential 
for your business and then 
ranks the top locations 
across Great Britain based 
on those selections.
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